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APRIL IS CHILD ABUSE PREVENTION MONTH (CAPM) 2026 CAMPAIGN

Launched a multi-platform Child Abuse Prevention Month campaign throughout April 2026 to raise 
awareness, promote advocacy, and encourage community engagement in protecting children.

Campaign e�orts included:
• Launch of the CAPM landing page: camelotcommunitycare.org/capm
• Creation of a website modal promoting CAPM awareness and resources
• Distribution of a constituent email campaign through Constant Contact
• Development of a Teams virtual background shared through The Camelot Weekly
• Dedicated CAPM messaging and updates featured in The Camelot Weekly
• Creation of a social media calendar and campaign posts focused on awareness, advocacy, Wear Blue 
Day, and donation/support messaging throughout the month

The campaign reinforced Camelot Community Care’s message that every child deserves a safe place 
while encouraging sta�, supporters, and the community to take part in prevention e�orts.

EVERY CHILD DESERVES A SAFE PLACE.
A SAFE HOME. A CARING ADULT.

A CHANCE TO THRIVE.

National
APRIL

CHILD ABUSE
PREVENTION MONTH
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NATIONAL FOSTER CARE MONTH (NFCM) 2026 CAMPAIGN

Launched a National Foster Care Month campaign throughout May 2026 to raise awareness, recognize 
foster families, and highlight the importance of supporting children and youth in foster care.

Campaign e�orts included:
• Launch of the NFCM landing page: camelotcommunitycare.org/nfcm
• Creation of a website modal promoting National Foster Care Month awareness and engagement
• Dedicated NFCM section in The Camelot Weekly, including a Teams virtual background for sta� 
participation
• Development and scheduling of social media content beginning May 1 to promote awareness and 
community support throughout the month

The campaign reinforced Camelot Community Care’s commitment to ensuring children and youth in 
foster care feel supported, valued, and connected to safe and caring communities.
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2026 SHARE YOUR STORY VIDEO CHALLENGE GRANT - NORTH FLORIDA

Camelot Community Care’s Tallahassee o�ce recently applied for the 2026 
Share Your Story Video Challenge Grant through the Community Foundation 
of North Florida, requesting $1,500 to support awareness and storytelling e�orts 
highlighting the impact of in-home counseling services for children and families 
in Leon County. The grant opportunity highlights organizations making a 
meaningful impact in the lives of low-to-moderate income individuals and 
families across Leon County through storytelling and video.

As part of the application, Camelot submitted a powerful video concept 
centered on the importance of accessible, trauma-informed behavioral health 
services for children and families experiencing trauma, instability, and mental 
health challenges.

The video re�ects Camelot’s commitment to meeting families where they are 
and ensuring every child has a safe place and a chance to thrive.

Scan
QR Code

to watch The
Invisible

Backpack
video.

https://camelotcommunitycare.org/sites/default/files/Document_Camelot/The_Invisible_Backpack_Camelot_Community_Care_Serving_Leon_County.mp4
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THE CAMELOT WEEKLY PROGRESS UPDATE

Since launching in October 2025, The Camelot Weekly has 
continued to serve as an ongoing internal communication 
initiative designed to keep sta� across Camelot Community 
Care informed, connected, and engaged. Published every 
Monday morning, the newsletter provides a consistent way 
to share timely organizational news, program updates, 
employee recognitions, wellness initiatives, resources, and 
important agency information that can be accessed by all 
Camelot sta� across Florida and Ohio.

Over the past several months, the newsletter has included 
regular features such as Camelot WOW! recognitions, 
employee milestones and anniversaries, leadership and 
program updates, Vitality wellness information, HR and IT 
resources, employee engagement activities, and 
organization-wide announcements. Since launch, more than 
40 employee recognitions, over 50 sta� milestones and 
anniversaries, and more than 60 organizational updates and 
highlights have been shared through the publication.

The Camelot Weekly has also supported agency-wide 
initiatives including Child Abuse Prevention Month and 
National Foster Care Month by helping communicate 
campaign information, sta� resources, participation 
opportunities, and organizational messaging in one central 
location. Additional sections including Books & Bites, 
employee spotlights, leadership updates, wellness 
challenges, and weekly inspiration features continue to help 
keep content relevant and engaging for sta�.

As the initiative continues to grow, The Camelot Weekly 
remains a reliable and accessible communication tool 
focused on sharing meaningful updates, recognizing 
employees, and ensuring sta� across all programs and 
regions stay informed about the work happening 
throughout Camelot Community Care.
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EXPANDING AWARENESS THROUGH COMMUNITY PARTNERSHIPS

Through the generous in-kind support of the Philip DeBerard Family Foundation, Camelot 
Community Care is currently expanding foster parent recruitment e�orts through digital billboard 
placements across Martin and St. Lucie counties. These billboards are helping bring greater visibility 
to the ongoing need for foster families while reaching thousands throughout the Treasure Coast 
community with the message: Change a Life. Become a Foster Parent.

This partnership is allowing Camelot to extend community awareness e�orts beyond traditional 
outreach and place the organization’s mission directly in front of local families and community 
members across multiple high-tra�c locations throughout the region.
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TAMPA’S INDEPENDENT LIVING YOUTH LEADERSHIP DEVELOPMENT RETREAT

Youth in Tampa’s Camelot Community Care’s Independent Living Program 
recently attended the Spring Break 2026 “Boss of My Life – Emerging Leaders’ 
Summit” in Tampa, Florida, focused on leadership development, con�dence 
building, and life skills preparation.

Throughout the retreat, participants engaged in sessions centered on 
budgeting, goal setting, housing choices, �nancial decision-making, and 
leadership development through the “Three Cs” of Courage, Communication, 
and Clarity. Youth also had opportunities for mentorship, team building, and 
community connection through partnerships with local leaders and 
organizations including The CALI Project and The Inspiration Co.

Experiences like these continue to help equip youth with practical tools, 
con�dence, and support as they prepare for adulthood and independent living.

Scan
QR Code

to watch the
Emerging
Leaders’
Summit
video.

https://camelotcommunitycare.org/sites/default/files/Image_Camelot/ILS - Spring 2026 - Boss of My Life %E2%80%93 Emerging Leaders Summit.mp4
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TAMPA’S INDEPENDENT LIVING MENTORING MEETUP

Camelot Community Care’s 
Tampa Independent Living team 
is continuing e�orts to build 
supportive connections for young 
adults transitioning into 
adulthood through the upcoming 
Mentoring Meetup on May 20, 
2026, at Splitsville Luxury Lanes 
in Tampa. The event is designed 
to bring together newly vetted 
volunteer mentors and young 
adults in a welcoming 
environment focused on 
conversation, connection, and 
relationship building.

The evening will include bowling, 
food, and opportunities for 
mentorship and community 
engagement as youth preparing 
for independence connect with 
supportive adults who can help 
encourage and guide them 
through their transition into 
adulthood.



Camelot’s Marketing & Communications Snapshot - Board Meeting                   May 20, 2026- Page 8

Marketing &
Communications Snapshot
Board Meeting - May 21, 2026

TAMPA’S INDEPENDENT LIVING OVERVIEW & SERVICES FLYER
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ICYMI: A FEW RECENT CAMELOT SOCIAL MEDIA POSTS
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ONE KIND COOKIE COMMUNITY PARTNER APPRECIATION INITIATIVE

On May 7th, Camelot Community Care’s Pinellas and Palm Beach Child Protection Teams continued 
the One Kind Cookie community appreciation initiative by delivering cookies and thank-you 

messages to local law enforcement agencies and community organizations. These agencies work 
alongside CPT teams every day to help protect children and support families in crisis. The initiative 

served as a meaningful way to recognize the collaboration, compassion, and shared commitment that 
support children and families throughout the communities Camelot serves.
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2026 BAGS & BREWS CORNHOLE TOURNAMENT

Planning and promotion e�orts 
continue for Camelot Community 
Care’s 2026 Bags & Brews Adult 
Charity Cornhole Tournament on 
Saturday, June 13, 2026, at the 
Charlotte County Fairgrounds in 
Port Charlotte. The event will 
feature competitive and 
recreational cornhole brackets, 
ra�es, music, food, cold brews, and 
community engagement 
opportunities bene�ting children 
and families served by Camelot 
Community Care in Southwest 
Florida.

Current e�orts include sponsorship 
outreach, volunteer recruitment, 
ra�e coordination, social media 
promotion, and team registration 
campaigns to help build 
community participation and 
visibility. Camelot is also exploring 
a “Bids for Kids” online auction in 
conjunction with the tournament 
to expand fundraising and 
sponsor engagement 
opportunities.
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CHEF’S GONE WILD: YACHT ROCK EDITION

Planning and development 
e�orts continue for Camelot 
Community Care’s 2026 
Chefs Gone Wild: Yacht Rock 
Edition, taking place Friday, 
October 23, 2026, at The 
West Events in Madeira 
Beach. The event will 
feature local chefs, 
coastal-inspired cuisine, live 
Yacht Rock entertainment 
by FM Station, and 
community fundraising 
bene�ting children and 
families served by Camelot 
Community Care.

Current e�orts include 
�nalizing sponsor outreach 
materials and sponsorship 
email campaigns, while 
outreach to prospective 
local chefs is actively 
underway using a newly 
procured chef and 
restaurant contact list. 
Event logistics, 
promotions, marketing 
coordination, and 
community engagement 
e�orts are also underway 
as we prepare to further 
engage sponsors, chefs, 
and attendees leading into 
the fall event.

Friday, October 23, 2026 • 6:30–10:00 PM
The West Events • Madeira Beach

CHEFS GONE WILD
YACHT ROCK EDITION

Coastal Cuisine • Local Chefs • Smooth Yacht Rock

An unforgettable coastal culinary experience is 
coming to Madeira Beach, featuring local chefs, 
elevated coastal hors d’oeuvres, and smooth 

Yacht Rock vibes. Enjoy live entertainment by FM 
STATION, delivering smooth, feel-good hits from 
the ’70s and ’80s, crowd-favorite singalongs, and 
laid-back coastal energy throughout the evening.

CAMELOTCOMMUNITYCARE.ORG/CHEFSGONEWILD

TICKETS
$150

Limited space available. 
Secure your spot today.

DRESS
Coastal Chic

Yacht Rock Inspired

LEARN MORE &
GET YOUR TICKETS!

All proceeds benefit Camelot 
Community Care, supporting children 
and families across our communities.

FM STATION

https://camelotcommunitycare.org/chefsgonewild

