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GIVING TUESDAY & ANNUAL APPEAL CAMPAIGN SNAPSHOT (2025)

Camelot Community Care’s 
Giving Tuesday and Annual 
Appeal campaign generated 
$3,776.22 in one-time gifts and 
$26.22 in new monthly recurring 
donations, creating both 
immediate impact and ongoing 
support.

The campaign used a coordinated, 
multi-channel approach including 
a branded theme and logo, 
dedicated landing page, website 
donation modal, email appeals 
through Constant Contact and 
Blackbaud, social media posts, 
internal promotion via The 
Camelot Weekly, email signatures, 
and Teams virtual backgrounds.

Key outreach dates included 
Giving Tuesday on December 2 
and the Annual Appeal push on 
December 30, supported by donor 
stewardship e�orts including 
personalized thank-you outreach 
on December 10. The campaign 
increased visibility of giving 
opportunities across sta�, 
supporters, and website visitors 
while strengthening year-end 
fundraising momentum.

camelotcommunitycare.org/give



Cylinder Bluetooth Speaker
Component Cost Per Total
Speaker (Imprinted) $9.89 $989.00
Setup Fee N/A $45.00
Individual Shipping ~$9.00 each $900.00
Boxes ~$77.97 - 120 $83.43
Crinkle Paper ~$79.95 - 10lbs $85.55
Thank You Card ~$1.00 per page $26.78
Mailing Labels ~$1.00 per page $14.95
Final Total $21.44 each $2144.71
Budget Total $25.00 $2500.00
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DONOR STEWARDSHIP GIFTS — TOP 2025 DONORS CAMPAIGN

As part of our ongoing donor 
stewardship strategy, Camelot 
Community Care conducted a 
targeted appreciation campaign 
recognizing more than 70 of our top 
donors from 2025. Each donor 
received a custom Camelot-branded 
Bluetooth speaker featuring the 
message, “Turning Up the Volume 
on Hope in 2025,” along with a 
personalized thank-you card and 
thoughtful packaging. This gift was 
designed to re�ect the powerful role 
our supporters play in amplifying 
hope and giving voice to children and 
families across our communities. 
Beyond the tangible item, the 
campaign emphasized personal 
connection, sincere gratitude, and 
strengthening long-term relationships 
with donors who make a meaningful 
di�erence through their support.

The total cost of the initiative was 
$2,144.71 (approximately $21.44 
per donor), which remained well 
under the approved budget of 
$2,500 ($25 per donor). Costs 
included branded speakers, setup, 
individual shipping, packaging 
materials, and personalized printed 
materials. This approach allowed us to 
deliver a meaningful, mission-aligned 
stewardship touchpoint while 
maintaining strong �scal 
responsibility.

FOR TURNING UP
THE VOLUME ON

HOPE IN 2025!
This Bluetooth speaker is a small token of our 

gratitude for your generous support. Your 
compassion continues to help children and families 
�nd their voice—providing the stability, care, and 

encouragement they need to heal and build 
brighter, safer futures.

Just as music connects and uplifts us, your kindness 
ampli�es hope—�lling lives with comfort, strength, 

and the promise of a better tomorrow.

With heartfelt thanks,
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SOCIAL MEDIA: RECENT HIGHLIGHTS
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SOCIAL MEDIA: RECENT HIGHLIGHTS

2.829 in�
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CAMELOT WEEKLY LAUNCH & PERFORMANCE OVERVIEW

The Camelot Weekly internal newsletter was o�cially launched on 
October 27, 2025, with a clear goal of strengthening internal 
communication, employee engagement, and organizational culture 
across Camelot Community Care. 

Since launch, the newsletter has been consistently published every 
Monday without interruption, totaling 12 consecutive issues through the 
most recent edition on January 12, 2026. This consistent cadence has 
helped establish the Camelot Weekly as a reliable and anticipated 
communication touchpoint for sta�, reinforcing transparency, 
connection to leadership, and alignment with our mission.

Key Highlights & Impact
• 100% on-time delivery: Twelve issues released on schedule, 

demonstrating operational consistency and commitment.
• Centralized internal communications: The newsletter serves as a 

single, trusted source for organizational updates, reducing 
fragmented messaging across platforms.

• Employee recognition & morale: Regular features such as Camelot 
WOW! spotlights, professional milestones, and team celebrations have 
elevated peer recognition and reinforced a culture of appreciation.

• Leadership visibility & engagement: Updates from leadership, 
including Town Hall announcements and organizational priorities, 
have strengthened connection and accessibility.

• Wellness & resources integration: Ongoing inclusion of Mental 
Wellness Month content, Vitality bene�ts, and HR/IT/Payroll resources 
supports employee well-being and operational clarity.

• Mission reinforcement: Each issue intentionally ties day-to-day work 
back to Camelot’s mission, helping employees see the broader impact 
of their work.

Strategic Value
• The Camelot Weekly has quickly become a foundational internal 

communications tool, supporting:
• Increased awareness of organizational initiatives
• Improved sta� engagement and recognition
• Stronger alignment between leadership, teams, and mission
• A scalable platform for future storytelling, metrics tracking, and 

two-way engagement

As the newsletter continues into 2026, opportunities exist to further 
enhance impact through expanded analytics (open rates, 
click-throughs), employee-submitted content, and targeted storytelling 
aligned with strategic priorities.
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ONE KIND COOKIE: A SWEET THANK YOU TO OUR CPT COMMUNITY PARTNERS

This year, Camelot 
Community Care is once 
again proud to implement 
the One Kind Cookie 
campaign, led by our Child 
Protection Team to 
recognize and celebrate the 
vital partnerships we share 
with local law enforcement, 
sheri�s, and hospital sta�.

The initiative centers on 
delivering freshly baked 
cookies to community 
partners as a meaningful way 
to show appreciation for their 
dedication to safeguarding 
children and families in need. 
Delivery will take place on 
Thursday, May 7, with 
volunteers visiting partner 
agencies throughout the 
community to spread 
gratitude and strengthen 
collaboration.

Participation sign-ups are 
requested by Thursday, April 
9, allowing departments and 
volunteers to take part in this 
uplifting e�ort that re�ects 
our mission and commitment 
to those who help protect 
the children we serve.

Child Protection Team

SCAN TO
SIGN UP
TODAY!

Camelot Community Care - CPT is proud to present the
“One Kind Cookie” campaign, celebrating the vital partnerships between 
our local police, sheri�s, and hospital sta�. Together, we strive to protect 
and support the youth in our community, one act of kindness at a time.

Bringing Sweet Kindness to Our Community Heroes

Camelot Community Care - CPT presents

One Kind C�kie
YOU'RE INVITED!

Delivery Date - Thursday, May 7th

On this special day, our volunteers will deliver 
freshly baked cookies to local precincts, showing 
our appreciation for their dedication to 
safeguarding children and families in need.

How to Participate
To be part of the “One Kind Cookie” campaign, 
scan the QR code and complete the form at 
www.camelotcommunitycare.org/one-kind-cookie 
by Thursday, April 9th.
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ANNUAL BAGS & BREWS CORNHOLE TOURNAMENT RETURNS IN 2026

Camelot Community 
Care will again host 
our annual Bags & 
Brews Adult Charity 
Cornhole Tournament 
on Saturday, June 20, 
2026, at the Charlotte 
County Fairgrounds 
in Port Charlotte, with 
proceeds bene�ting 
foster care services 
and programs at the 
Port Charlotte O�ce.

The indoor event will 
feature both advanced 
and recreational 
brackets and will 
include food, music, 
ra�es, a 50/50 
drawing, vendor 
participation, and 
sponsorship 
opportunities. This 
returning community 
fundraiser continues to 
serve as both a 
revenue-generating 
event and a valuable 
engagement 
opportunity that 
increases local 
awareness and support 
for Camelot’s mission.
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SIGNATURE EVENT EVOLUTION - CHEF’S GONE WILD: YACHT ROCK EDITION

As part of Camelot Community Care’s ongoing e�orts to evolve our fundraising strategy and strengthen donor 
engagement, we are introducing a new signature event for 2026: Chef’s Gone Wild: Yacht Rock Edition. After 

many successful years of the Golf Classic, leadership made a strategic decision to transition to a chef-driven culinary 
experience designed to broaden appeal while maintaining strong philanthropic impact. The inaugural event will 

take place on Friday, October 23, 2026, from 6:30–10:00 PM at The West Events in Madeira Beach. Chef’s 
Gone Wild will feature local chefs, coastal-inspired cuisine, and Yacht Rock entertainment, creating a fresh 

and engaging environment that supports the children and families we serve.

Previous Golf Classic sponsors were personally noti�ed of this transition and thanked for their long-standing 
support, with messaging centered on continuity of impact and the opportunity to help launch a new signature 

experience. Follow-up phone outreach is planned to share event details, discuss sponsorship opportunities, and 
reinforce Camelot’s commitment to relationship-based donor stewardship. Chef’s Gone Wild honors the

legacy of the Golf Classic while positioning Camelot Community Care for continued growth,
relevance, and sustainable fundraising impact.

Friday, October 23, 2026 • 6:30–10:00 PM
The West Events • Madeira Beach

Coastal Cuisine • Local Chefs • Smooth Yacht Rock
Benefiting Camelot Community Care

CHEF’S GONE WILD: YACHT ROCK EDITION


